Table 2: HYPE Policy Assessment Tool scores for individual DHB Food and Drink Policies (where The National
Healthy Food and Drink Policy had not been adopted in 2021).

Policy ID Domain 1 Domain 2 Domain 3 Total*
A** 9.2 10.0 8.0 27.2

B 9.2 8.8 6.0 24.0

C 10.0 7.5 6.0 23.5
D** 9.2 8.8 4.0 22.0

E 7.7 7.5 4.0 19.2
F** 9.2 6.3 2.0 17.5

G 8.5 3.8 4.0 16.2

H 10.0 3.8 2.0 15.8

| 8.5 6.3 0.0 14.7

J 6.9 3.8 4.0 14.7

K 6.9 1.3 2.0 10.2
Mean score (SD) 8.7 (1.0) 6.1(2.6) 3.8(2.2) 18.6 (4.8)

Notes: Domain 1 Nutrition standards,

Domain 2 Promotion of a healthy food and beverages environment,

Domain 3 Communication, implementation and evaluation.

* Total possible score is 30, each of the three domains is scored out of 10.
** Plans to replace policy with the NHFDP. SD=standard deviation.

New Zealand Medical Journal
Te ara tika o te hauora hapori

2022 Aug 19;135(1560).ISSN 1175-8716

www.nzma.org.nz/journal

©PMA



Table 3: Strongest @ and weakest » performing indicators in individual DHB Food and Drink Policies (DHBs where
the National Healthy Food and Drink Policy had not been adopted in 2021).

Strongest

Weakest

Compliance with the Eating and Activity Guidelines

Environmentally sustainable and socially
responsible practices

Nutrition standards applied to all foods and
beverages provided or sold onsite and off-site ©

Competitive pricing of healthy (“green”) versus less
healthy (“amber”) food and drinks

Accommodating different cultural, religious and
special dietary requirements

Accessibility of the DHB nutrition policy (guidelines) ¢

Providing mostly whole or less processed foods with
minimal saturated fat, salt (sodium) and added sugar

A clear plan for implementation of the nutrition
policy ©

Limiting the provision and sale of deep-fried foods
and confectionery

A plan and a timeline for evaluation or review of the
policy

Provision and sale of water and unflavoured milk as
predominant cold drink options

Notes: 2: (Strongest) at least 90% scored =210 out of the 11 policies met the criteria.
b: (Weakest) less than 50% scored = <5 out of the 11 policies met the criteria.

¢ Relates to all foods and beverages provided or sold by any retailer, caterer, vending machine, snack box or volunteer service on
the organisation’s premises AND all foods and beverages offered onsite, or on behalf of the organisation offsite, such as catering,
fundraiser, meetings, conferences and similar events.

d: Accessibility is defined as how the policy is shared and seen by the public/staff/visitors, such as on the website.

e Examples include incorporation in food provider contracts.
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